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PURSUANT TO SECTION 13 OR 15(d) OF

THE SECURITIES EXCHANGE ACT OF 1934
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Check the appropriate box below if the Form 8-K filing is intended to simultaneously satisfy the filing obligation of the registrant under any of the following provisions:

· Written communications pursuant to Rule 425 under the Securities Act (17CFR 230.425)

· Soliciting material pursuant to Rule 14a-12 under the Exchange Act (17 CFR 240.14a-12)

· Pre-commencement communications pursuant to Rule 14d-2(b) under the Exchange Act (17 CFR 240.14d-2(b))

· Pre-commencement communications pursuant to Rule 13e-4(c) under the Exchange Act (17 CFR 240.13e-4(c))

Indicate by check mark whether the registrant is an emerging growth company as defined in Rule 405 of the Securities Act of 1933 (§230.405 of this chapter) or Rule 12b-2 of the Securities Exchange Act of 1934 (§240.12b-2 of this chapter).

Emerging growth company	☐

If an emerging growth company, indicate by check mark if the registrant has elected not to use the extended transition period for complying with any new or revised financial accounting standards provided pursuant to Section 13(a) of the Exchange Act. ☐
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ITEM 8.01 OTHER EVENTS

On December 17, 2018, OptimizeRx Corporation (the “Company”) updated its corporate presentation that it intends to use in connection with presentations at conferences and meetings with investors.

A copy of the Company’s presentation is filed hereto as Exhibit 99.1 and is hereby incorporated by reference herein.

ITEM 9.01 FINANCIAL STATEMENTS AND EXHIBITS.

	(d) Exhibits.
	
	
	

	Exhibit No.
	Description

	99.1
	
	OptimizeRx Presentation.
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SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the undersigned hereunto duly authorized.

OptimizeRx Corporation

Date December 17, 2018	/s/ Douglas Baker
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Douglas Baker

Chief Financial Officer
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Who We Are

OptimizeRx is a Digital Health company

Nation’s largest point-of-prescribe promotional
platform for the pharmaceutical industry

Digital, point-of-care communication designed to
improve prescription affordability and patient
adherence:
« Financial and Clinical Messaging (coupons,
copays & vouchers / clinical information)
« Patient Engagement (CareSpeak)
* Brand Awareness
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Optimizef
2018: Inflection Point for HealthTech
Regulations, legislation, consumer activity, and changes in healthcare provider
behavior driving opportunity for Digital Health Messaging

20042015
Electronic Health Record (EHR)
usage climbs from 20% to 87%

* Interoperability becomes critical

2009 2009 * MACRA replaces MU
HITECH Act promotes and Affordable
expands adoption of Health IT Care Act Payments 3 Grester consimer o ement

Sunshine Act
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.. Optimize [
Pharma Sales Rep Access to Physicians Severely ‘
Limited, Meanwhile Patient Costs Are Rising

%
~60%

of doctors’ offices now
ban or severely limit
access of pharma reps and
ability to deliver samples
and savings coupons

Patients now increasingly look to their doctors to provide
information on financial assistance, but they no longer have it.

Need a better way to deliver this assistance.

200%+

rise in deductibles
since 2008, while co-
pay insurance costs
have nearly doubled®
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Multiple Reasons Why Our Platform is the New ~ ©etimizef
Point-of-Care Solution for Communication
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We Deliver Digital Health Marketing Across 3 Key Areas

Patient Financial Support

$

+ Savings programs: eCoupons
and vouchers

« Delivered electronically, then
forward electronically to
pharmacist or printed

fof you
or 150 mg

35 mg
iption*

cal & Educational
Messaging

=

« Clinical messages
« Competitive information
« New formulation announcements

swoo

=

Patient Engagement

=J

« Engage patents via automated
text reminders

+ Patient/pharmacist interaction
via text enhances collaboration
and patient care.

John, your sel-
feported Medication
Adnerence forthe.
st weok s 76.9%.
For next week shoot
for 80% You can do
it Need help? Call us
a
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Pharma’s Most Valued Offering to Doctors: s o
Drug Savings Vouchers & Co-pay Coupons

71%

of physicians agreed that co-pay
programs improve access to
treatment(!)

80%
of physicians polled

were more likely to prescribe a
drug with a co-pay card(
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timize 2
How it Works: “O'E'“"““

Financial Messaging/Savings Workflow

STEP 1: SEARCH

STEP 2: SELECTION STEP 3: SEND & PRINT

s o5

o 5 ot

* Healthcare provider searches * After selection, OptimizeRx instantly st awonceeg
for a brand drug within the EHR returns eligible patient financial support

to review

« Alerted to potential savings for
patient * Offers print and/or instant electronic
send-to-pharmacy option

« Savings offer sent along to
pharmacist with ePrescription

« Fullfinancial savings offer can be
printed and given to patient
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How it Works:
Clinical and Educational Messaging

=T

R —
<« Designed to Raise Awareness.
of Alemative Therapy

Complementary Messages
A Displayed with Related
Medications
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Optimizer?

Acquired CareSpeak Communications
Interactive Health Messaging Platform

« Mobile health messaging platform: direct, real-

time interactive health messaging Ca FESDeak¢

COMMUNICATIONS
« Designed to:

* Help patients manage their health:
« Cost-saving co-pay programs
* Medication reminders
+ Refill notices
+ Side effects information

« Address critical industry need for direct v
communication between pharma and patients [RslElCULEAS

Month®

« Deliver greater medication adherence, patient
engagement and healthier outcomes
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Rapid & Expansive Growth of EHRs Creates etimzel

Fragmented & Complex Health Tech Ecosystem

As a Result, EHR ‘ Amazing Charts
Market is
Fragmented and , DxWeb
Competitive
Drfirst
EHRs in the U.S Care360

Epic
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OptimizeRx is the Leading Aggregator
in the Fragmented EHR market

' Amazing

Pfizer
EliLilly | Merck
dohnson &
Ba
yer ¢

D Web L1l

N Encompassing now
Optimize ;. >50%
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We Offer Strong Value Proposition to
Pharma Clients & Industry Partners

* Huge Market Opportunity for All: 1.7 billion eRx transactions
annually and growing. Hundreds of EHRs used constantly by
heath care providers (HCPs)t

+ Proven Proprietary Technology: Delivered via nation’s largest
promotional eRx network

* Major Benefits for all Stakeholders: High-value support to
healthcare workflow, reducing costs, improving patient
outcomes

+ Multiple Studies Confirm High ROI: OptimizeRx grows total
prescriptions with unique communication strategies

* Fact: Leading pharma manufacturers report 300% - 1,200%+ in
RO Supports that our eCouponing solution is one of the most
effective digital strategies available today?

World-Leading Customers & Partners

Customers Partners
Astra Zeneca Alisc
Bayer Amazing Charts
Eli Lilly Care360
Merck DrFirst
Novartis  iSalus Healthcare
Pfizer Medicom Health
Sanofi Patient Connect
wpPP
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Strategic Partnership with Medicom Health = SetimizoR

Access to Hospitals Nationwide

600+ leading hospitals use Medicom Health’s best- Medicom Health
in-class digital tools to engage millions of
consumers

We can now deliver offers of medication savings to
qualified patients in health care systems that use
Epic and Cerner EHRs

Connectivity to these two major EHRs scales our
platform to potentially reach millions of new
patients

Expands pharma marketing budgets, drives
revenue growth
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Optimi
Patient Connect: Going Global with Strategic - a

Partnership

London-based Patient Connect Delivers Real-time Messaging at Point-of-Care Across Europe

Global Reach of Patient Connect’s Pharmacy Network

Patient Connect

+ ~450 million patients reached
through global pharmacy
network partners

+ 50%:+ of all dispensed retail
scripts in key markets covered

+ We expect pilot revenue in 2018,
revenue ramp in 2019

asomi

RO RS—.
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Key Stats & Indicators (Nasdaq: OPRX)
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Opportunity to Expand EHR & ePrescriber Reach
and Add Brands; Large Total Addressable Market

Largely Untapped Total

Opportunity to Expand y orturi
Network by 130+ Opportunity to Triple Opport W:A:d Addressable Market:

hingt ePrascriber Reach ore Brands Soain
$1 Billion Potential®
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Highly Scalable Revenue Model - Example(®

OptimizeRx Revenue Growth from Client A

$5.0M
S 5 Messaging
Solution B

Messaging
Solution A

$21Mm

= Clinical
Messaging

$12Mm

=] |
—

2016 2017 2018 2019

= Financial
Messaging
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Digital Health
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OptimizeR}

Strong Momentum in Financial Performance

SMillions Annual Revenue Growth and GAAP Operating Income
IS"
) 15) 23

WRevenue  ® Operating Income.
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Optimize!

Consolidated Statement of Operations
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Key Takeaways

« Market Opportunity: 1.7 billion eRx transactions
annually, with point-of-care marketing spend increasing

« Proven proprietary technology delivered over
industry’s largest promotional eRx platform: infinitely
scalable for an expanding market without need for
extensive future investment

+ Low fixed corporate overhead model:
highly leverageable/scalable financial opportunity

« World-leading pharma customers and EHR partners with
healthy pipeline currently for 2019 in both areas

« High-growth & profitable: net revenue up 75% to record
$5.4M in Q3 2018, $0.02 EPS

Room for Growth

OptimizeR}

Total Percentage of Ambulatory HCPs
Currently Reached with OptimizeRx EHR

Network!

50%+

u
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APPENDIX
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Rx eCoupon Market Opportunity Financial Model

Optimizef

5% Market Share Potential Scenario

OptimizeR's Market
Penatration Scenario:
5%

~200 Million Rx
eCoupon Market

Revenue $50M
Gross margin $27.5M
SG&A $15.0M
Net Income (pre-tax) $125M

Each market share point acquired is worth
~$10M*

As revenue grows, our highly-leveraged, low fixed
costs generate profit
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